
Volume 25 Issue 3, October - December, 2023

PAKISTAN BUSINESS REVIEW

Research

CONTENTS
 

Research Articles                     Page No.

Determinants of Profitability and Risk-taking in Pakistani Commercial Banks: 
Dynamic GMM Approach             214
Prof. Changjun Zheng, Dr. Shumaila Meer, Atif Nadeem and Samina Parveen

Effect of Digital Marketing Channels on Consumer Buying Intentions in FMCG 
Industry in Pakistan                    230
Dr.Yuhao, Dr.Irfan Ul Haque and Amber Gul

Financial Inclusion Convergence in Low-Income and Lower-Middle-Income 
Countries                263
Rabia Hasan and Dr. Muhammad Aqil

Omore – Reshaping the Brand Universe            283
Dr. Ejindu Iwelu MacDonald Morah, Dr. Jawaid A. Qureshi, 
Dr. Syed Faheem Hasan Bukhari and Dr. Abdul Salam

Understanding the Barriers and Challenges Faced by The Women-preneurs of 
Karachi, Pakistan              303
Sardar Muhammad Nawaz, Eleonora Napolano, Ealiya Batool, Kanwal Gul and
Bazla Mukhtar

    


